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Deena Drewis

writer + editor

Hi. 'm Deena. | tell stories. One of my favorite thingsis giving an
audience exactly what they didn't know they wanted. One of my other
favorite things is Cheetos (original, not puffs).

A little about my career: | was the first editorial hire at Girlboss and
previously worked as an arts and culture writer for the Sacramento
News & Review. Later, | worked as a copywriter for the creative
agency Jones Knowles Ritchie, where | contributed to Clio and
Cannes Lion award-winning campaigns. Currently, 'm freelancing.

I'm also the founder of Nouvella, an award-winning, independent
publishing company dedicated to novella-length works of fiction by
emerging and established authors.

In 2017, was a finalist for the WeWork Creator Awards and arecipient
of the Girlboss Foundation Grantin 2015.

| live In Los Angeles, but I've only seen maybe five or six movie stars.




Branding



Lady Foot Locker - Rebrand

Led Tone of Voice refresh for Lady Foot
Locker. |deated activations and editorial
content. Developed new social media
guidelines & produced initial posts
adhering to refreshed brand guidelines.

LockerX




Lady Foot Locker - Rebrand

Foot Locker

#BECAUSESNEAKERS

(Click here to watch)


https://www.instagram.com/p/BvhkY2mnfow/

Nike Women - Brand Voice Refresh

Led Tone of Voice refresh for Nike Women. . 3 | IR - i | o
Developed internal manifesto for in-house Y \ _. | POSTNO L POST NO
marketing team. Developed new social > | N ' =
media guidelines. Consulted on Art
Direction refresh & developed language for

articulation.




Nike - AF 1l Collabs - Internal Creative Direction

Developed internal manifesto for in-house
marketing team for AF1 collaborations
with Travis Scott, LeBron James, James
Whitner, Karabo Poppy, Edison Chen,
Colin Kaepernick, and G Dragon.




Dunkin’ - Brand Refresh

Led Tone of Voice refresh during rebrand
of Dunkin’ Donuts to Dunkin’. Developed
new social media guidelines & produced
initial posts adhering to refreshed brand

guidelines.
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It's official: We're going by Dunkin’ now. =

After 68 years of America running on Dunkin’,

we're moving to a first-name basis.
Excited to be #BFFstatus with you all ¥« **

@ #firstnamebasis #besties
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Dunkin’ - Brand Refresh

Dunkin' @ @dunkirdonuts - 25 Sep 2018 v

KN’ It's official: We're going by Dunkin’ now. = After 63 years of America running on
Dunkin’, we're moving tc a first-name basis. " Excited to be #BFFstatus with
you all % & #fi-stnamebasis #besties

O Dunkin'® @dunkindonuts - 26 Sep 2018 v
KN’ Dunkin' mears doruts. @ Always hzs, always will. W #donuts4life
" #enoughsaid #americarunsondunkin
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Hi Note - Brand Development

Developed brand strategy and tone of
voice principles for celebrity chef Roy
Choi’s seasoning company Hi Note.
Created initial marketing emails and CRM
as examples for team’s future use. Named
new products.




Comms



Saucey - Web Copy & Comms

Created and implemented Saucey’s
cheeky Tone of Voice, establishing it as a
unique, provocative brand in the on-
demand delivery space. Crafted all
communications, including emails, push
notifications, in-app notifications, OOH,
and sponsored campaigns.

Daylight Savings

is Rude

Pour one out for the hour of sleep

we re all going to losc.

Hcads up: We're all supposed to “spring forward”
at 2 a.m. on March 8th. On the upside, it’s going to
stay light autside a little longer and the official
start of spring is so close you can almast spritz it

with your Flonase.

On the downside, your weekend fun will be cut
short by an hour & you’ll probably be late for
work on Monday. That means you gotta plan

ahead alittle bit & start relaxing a little earlier

than normal. Like maybe...now?

SPRING THE MOST FORWARD

All Bievr,
No Hubbub

Jam-packed bicrgartens?

Nein, we're g(md.

It’s officially Oktoberfest, beer fans. You know
what that means: two glorious weeks to pay your
respects to the most widely consumed alcoholic
beverage in the world. And in the instance that
you're hankering for a more low-key celebration
than chugging liters of the good stuff out of a
boot, we're here to bring whatever you're in the

mood for straight to vour doorstep.

USE COCE:

dasbootb

$5 Oft your next order

DAS IST GOOT



Saucey - Web Copy & Comms

A true
rye-or-die.

Suddenly
Summer

100% that B(ulleit). That happened fast. Here, have a cocktail.

SHOOT YOUR SHOT

VOTE YES

COOL OFF

S

o LSMICED & SAUCEY 12:30PM Lo .
Are you *truly* living mas? Saucey thoughts "/ (, | z%y:;feh : QS :;:;?(st: th;e rHanager”
Deena to Uber driver after 4 drinks: I'll venmo you Yeah, Aperol spritzes are pretty, but it’s like they / - Deena to the government after 3 drinks.

*know* they're pretty, you know?

every dﬁol'lérs-'i‘n.-;my*acoount if you take me to Taco Bell.
T me—— - - i A




Salesforce Engineering - Messaging & TOV Refresh

salesforce

Cﬁg’nc ering</> About Us Blog Open Source Careers o QL seereh &l Sesforoe Engineeting

Established Tone of Voice principals for
Salesforce Engineering. Created core
messaging and developed an editorial
strategy for in-house blog and recruitment
tactics.

Technology built fo connect.

3-tier approach to AWS Training at Salesforce

3 ways Salesforce fransforms
skills to cloud-native with AWS
Training

Pau Fldridgp
f'\“} - C,ﬂ

REX: Rapid Exploration and
eXploitation for Al Agents

Shelby Heinecke
Jur20-cff

Managing the Risks of
Generative Al

Kathy Baxter
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Scripts



Metallica - Blackened American Whiskey Launch

Developed and created the script for the
launch video for Blackened, a whiskey
developed by legendary rock band
Metallica.
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Watch the video.


https://vimeo.com/305119028

Wildlife Conservation Society - Wild Americas Initiative Launch

Developed and wrote the script for the
launch of the Wildlife Conservation —
Society’s Wild America’s Initiative. i ; % \& a, :§

— L '.;.: - o 7;

WILD AMERICAS L4 flvie

S

Protectmg our wz[d

from city to sea.

THE DIVERSE
SPECIES of
THE AMERICAS

'»'

Watch the video.



https://programs.wcs.org/wildamericas/Video

Editorial



Beauty & Fashion

girlboss’ =

What The Founder Of This
Coveted Shoe Brand Wants
You To Know About
"Overnight Success"

In Partnership With Lou & Grey

5 Cant-Miss NYC Spots When
You're In Need Of Inspiration

f
Bedtime Stories: This 3N Y v Bediime Stories: Th f
s How Your New i SR e R

anuary 04, 2015
Favo r“-e I nsfo g ram ® Plants, but make it fashien —— p— ’ gl g hlgf T-OAL,JH 'K Of
Model and entrepreneur Ally Walsh may have
‘ | ne s Most 2

M Od el G ets Re 0 dy in Aurora Iame&jbunder beUZZ}) shoe traded in her snow boots for sandals, but the native S h AF S | .
FO r Be d brand Brother Vellies, has seen tremen- New Yorker never misses a chance (o soak up the OU g t" te r ry I Sts i“

4 dous success over the course of a few Suisa gl e B onnlc,

*Alas, when Girlboss was sold and revamped, all editorial content was archived.



Sports & Wellness

In Partnership With Equinox f | In Partnership With Equinox f

. = f =
pr Fitness Queen Behind The Feed: The Meet The Veteran
Kirsty Godso 2 Dirty Flip Side Of v Amputee And WorI(,JI— 2
Manages (And - s o Eatio on o Class Climber Who'll .
Loves) Her High- 2 Blow Your Mind

Intensity Lifestyle = B &



Thank youl!



